
  Program Features & Benefits QDP Competitor A Competitor B 

No third-party involvement in your practice Y Y Y

Set your own fees and savings  Y Y N

Member dentists keep what they produce  Y - Choice between flat 
fee or revenue sharing

14% plus various  
royalty fees

18% of all service fees  
go to competitor

Customized to meet your practice’s  
needs — not one size fits all

Y Y N

Increases patient loyalty Y Y Y

Membership fee is collected by and stays with 
the practice

Y N N

Attracts fee-for-service patients to your practice Y Y Y

Increases collections while reducing overhead Y Y Y

Geographic exclusivity – you are the only one 
offering in the area

Y N N

Unlocks patient spending and increases treatment 
plan acceptance 

Y Y Y

Reinforces the value of the services you offer  Y Y Y

Professional marketing and public relations 
materials included

Y Minimal marketing 
support, no PR

Minimal marketing support, 
no PR

Patients get all preventive care included in one 
annual membership fee

Y Y Y

Membership payment in full to your  
practice up front

Y - if desired N - small monthly 
payments

N - small monthly 
payments

Comprehensive training for your entire team Y - live support, 
extensive online video 
training with custom 
login for each team 
member, complete 

written manual

N N

Able to use your own practice  
management software

Y N - must learn new 
software

N - must learn new 
software

Created by dentists for dentists Y N - created by venture 
capitalist investors

N - part of  
multi-level marketing 

corporation that sells dental 
products via dental offices

BREAKDOWN OF QDP VS. OTHER IN-HOUSE DENTAL PLANS

Find out more about QDP today. Call 1-888-960-1221 or visit QDPdentist.com

Other plan providers split fees, dictate plan pricing, set your collection terms and leave you to market the 
program on your own and train your own team to sell their system.

QDP stays out of your fee schedule, charges you only a flat monthly fee and lets you keep what you earn 
while providing comprehensive marketing support as well as online training for the entire dental team on 
how to introduce the program to patients and how to make it a success within the practice.

Other plans are venture capital-backed startups with investors looking for maximum profits, or offshoots of 
large corporations trying to get you to sell their dental products to your patients. 

QDP was founded by Dan Marut, DMD, who initially created the program in his own private practice and 
decided to share it with other dentists just like him.

Which one sounds better for you?


